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Korea’s # 1 Tour Company with the Largest Market Share
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Outperforming the Market for the Past 20 Years
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Our Unparalleled Strengths and Competitiveness

7

Our Unparalleled Strengths

Our Unrivaled Competitive Advantages 

Maximized Profitability

Unrivaled Product Diversity and Innovation

Unmatched Global Procurement Leverage

Market Leadership

Product Development Capabilities

Online Channel Competencies

Offline Sales Network

Global Reach and Connectivity



Second-to-none in Brand Loyalty and Mind Share
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The Leader of Korea’s Tourism Industry over the Past 30 Years
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Our History
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Hanatour Online Membership Trend
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– The CAGR of outbound travelers aged 51 and above was 11% from 2010 to 2019,
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The FIT Market Continues to Expand
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